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PANEL A: TOP 5§ GROWTH ACCELERATORS

Americas EMEA (EurOPe) Asia-Pacific (China)
1. Market Opportunity 19.1% 1. Market Opportunity | 18.0% 1.Marketing/8randing€ 16.7%
2. H.R. / People 17.5% 2. Products ' 14.1% 2. Market Opportunity 14.6%
2. Products 17.5% 3. H.R./ People 12.8% 3. H.R. / People 12.5%
4. Marketing/Brandingi 7.9% 4.R&D 9.0% 4. Sales 10.4%
4. Partner / Leverage ? 7.9% i 4. Marketing / Branding 5 9.0% » 5. Strategy E 8.3%
| 5. Products 8.3%
I 5.R&D 8.3%
: 1 : |

(World Economic Forum)
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DC=Dynamic Capabilities
T=Technologic DC
M=Marketing DC
C=Complementary DC
SO=Strategic Orientation
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